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The COVID-19 pandem-
ic swept the global busi-
ness landscape in 2020,

making it increasingly difficult
for many enterprises to bal-
ance their books. Enterpris-
es’ speedandability to recover
wasput undermuchpressure.
One decision was made ap-
parent: enterprises needed
digital transformation now
more than ever.
Businesses’need tosurviveset
their next objective. Leaders
pushed strategic investments
intonew technologiesandcre-
ated new ways to work. The
shift to digital models helped
themnavigate theoperational
and financial challengeswhile
rapidly catering to theneedsof
employees, customers, and
shareholders.
It is safe tosay thatdigital tech-
nologieshaveprovenastrong
casefor themselves,andasper
the prevailing sentiments, are
set to scale on a new, high-
growth trajectory in 2021.
Understanding what drivers
have supported and will sup-
port the sustainability of busi-
nessgrowth in thesecondyear
of the pandemic is necessary
to let enterprises know where
to move the needle. A look at
the top fivemay help.

1. Resurgence of Customer
Experience
By now, most C-suite execu-
tiveshave led their companies
toembracedigitization, inmany
ways, toservecustomerswith-
out interruption.Toadapt to the
next normal, leaders are turn-
ingagilebyredefining theirbusi-
nessmodelswhile capitalizing
on three key priorities—digital
excellence, contactless en-
gagement, and dynamic cus-
tomer insights.
Self-servicedigital tools, pow-
eredbyAI,arecreditedasacat-
alyst in reshapingcustomerex-
periences. Innovations inchat-

bots and virtual assistants will
pickupmomentum,helpingor-
ganizations maintain regular,
real-time, and context-aware
interactions. These new-age
channels can help solve
queries ina jiffywhileelevating
thecustomersatisfactionquo-
tient and eliminating the need
for humans to interrupt, thus
boosting cost savings.
2021 will see enterprises ac-
celerating innovation with AI
technologies. By puttingAI in
the cloud and gleaning faster
insights, CXOs will be able to
anticipatecustomerbehaviors
todeliverpersonalizedcontent
and cater to their needs
efficiently.

2.ImprovedEmployee
Experiences
COVID-19 has widened the
gapbetweenorganizationsand
people,strikingrightat theroots
of employee engagement. As
westep into2021,wesee lead-
ers relyingon the4C’s—Com-
munication, Collaboration,
Care, and Consistency—to
make employee interactions
seamlessandcreateaculture
of inclusiveness.
Manyprogressive, employee-
centric organizations will be-
come proactive in their cross-
functional work strategies, re-
moteworkmodels, internalmo-
bility programs,andvirtual col-
laborations to enable a foun-
dation for smooth interactions
among team members while
also redefining productivity.
In thepost-pandemicworld,en-
terpriseswill pivot fromremote
to hybrid workforce scenarios
for more sophisticated em-
ployeeengagementapproach.
Hybridworkplacecombines re-
moteand in-officeworkoptions,
giving employees the flexibili-
ty towork fromanywhere.With
a hybrid model in place, com-
panies can experience com-
pleteworkforce transformation
whilebolsteringemployeepro-
ductivityalongwithahappyor-
ganizational culture that isbuilt
on transparency, proactiveup-
skilling, enhanced flexibility,
high employee morale, per-
sonalizedhumanconnections,
andnewpossibilities forwork-
life balance. This will drive a
largepositiveshift in the realms
of employeeperformanceand
engagement.

3. Demand for GigWorkers
to Increase
Post 2020, the future of gig
workers looks very optimistic.
Experts predict a 2X increase
in the size of the gig economy.
Enterprises of all sizes have
plans to hire contingent work-
ers to augment staff in order to
optimizespending.Demandfor
gig workers would be particu-
larlyhigh in IT, ITES,digital,and
e-commercesectors,withem-
ployers looking tobuilda talent
baseof specializedskillswhile
keeping the cost bar low.
Technologywill supplement this
shift. We will see enterprises
keenly investing invirtualdesk-
topplatforms toallowseamless
collaborations. Leaders will
switch to more scalable cloud
platforms to introduce a pow-
erful layerof securityandcom-
pliance across functions. In-
novations with job platforms
would pick new steam withAI
technologies, making it easy
forcompanies toattract theright
talentwhilealsosavinga lot on
resources.
As for what’s to come in 2021,
we will see gig workers being
provided the ‘employee’status.
COVIDexposeddeep-seated
inequalities with workers who
arenot in full-timework. Lead-
ers, inawelcomemove,would
identifycontractualworkersout-
side the ‘traditional employee-
employer relationship’ and
safeguard their interests by
rollingoutsocial securitymeas-
ures that encompass health
and age benefits.

4.Cybersecurity aKey
Priority
Thedigital response toCOVID-
19 and the proliferation of re-
mote, unsecured devices
opened new vulnerabilities.
There were more intrusion at-
tempts in the first sixmonthsof
2020 than in all of 2019. Thus,
it becamecritical for enterpris-
es to improvecybersecurityca-
pabilities, and this trend is set
to scale in 2021.
As enterprises move to a hy-
bridworkplace, theC-suitehas
plans to ramp up cybersecuri-
ty budgets, emphasizing the
need to hire full-time staff for
safeguardingsecurity interests.
MostCXOshave identifiednet-
workandmessagesecurity as
key focusareas toensurebusi-

ness resilience. AI technolo-
gies are helping protect user
data against the exponential
rise inbreaches,phishing,and
endpoint security attacks.
Meaningful investments in IoT
and hardware authentication
are in the offing to strengthen
identificationandaccessman-
agement to tackle theprivilege
access credential abuse. We
may also see some exploring
thepromiseofBlockchain tech-
nology to transform cyberse-
curity and reinforce peer-to-
peer transactions.
2021 makes it imperative for
theC-suite to takeahard, hon-
est review of what they need,
not only from the riskmanage-
mentperspective,butalso from
cost savings,andclosegaps in
cybersecuritywith thepowerof
the new technologies.

5.AI a Linchpin of Digital
Transformation
Enterprises, grappling with
COVID-induced uncertainty,
were forced topull innovations,
insteadhaving toestablishnew
models to stayafloat.AI, out of
all, emergedasagame-chang-
er in areas of efficiency, plan-
ning,andsecurity.2021willwit-
ness greater democratization
of this technology.
AIwill helpenterprisesembed
intelligence across business
functions farbetter thanbefore,
andwith theconfluenceof IoT,
it will help executives capture
andprocessdata,detectanom-
alies, and deliver actionable
outcomes.What’smore, it will
help automate routine tasks
while freeing up employees to
do more strategic, complex
tasks.AI will transformCX ini-
tiatives,helping leadersuseac-
tionabledata to target the right
audience and build traction
faster. It will enable threat in-
telligenceandhelpCXOs iden-
tify patterns in data to enforce
security.
Heading into2021,wewill see
the trend ofAI personalization
picking up steam. More and
morecompaniesareanticipat-
ed to go beyond ‘algorithms’
andmakeAI fit their needs for
better experiences. From a
technology standpoint, 2021
seems tobeapositive year for
theadoptionandexpansionof
AI use cases.
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PUBLIC NOTICE
That our Clients 1. Jyotindrabhai Aurchhavlal Parikh 2. Ashish Jyotindrabhai
Parikh have demanded for the title clearance certificate for the property
situated at non agricultural plot of land in Mauje: Tandalja, Vadodara lying
being land bearing R. S. no. 242&250, Consolidated Survey no. 242, C.S. no.
159, Total admeasuring 13153 Sq. Mtrs., Known as "SHREEM GALAXY"
Building- Shyama Building, First Floor, Flat no. 103, First Floor Construction
admeasuring 108.32 Sq. Mtrs., Undivided Land admeasuring 30.97 Sq.
Mtrs., at Sub District & District Vadodara, that for the captioned property an
Agreement to Sell was executed by Bhailalbhai Balubhai Patel through his
POA Holder Manish Rameshbhai Jadav in favour of Anilkumar Jayantilal
Pandya, which was cancelled through a Cancellation Agreement Vides
Registration No. 9209 dated 25.07.2014, but the original R.R & Cancellation
Agreement is missing. Therefore if any individual, Bank or any Financial
Institution has its charge or lien on the said property then within 7 days from
the publication of the notice may send their objections along with the
Supportive Evidence. If not sendwithin given period thenmy clientwill initiate
further proceedings. .
Date - 26-02-2021. Under the instruction form the client.

SAPAN TEREDESAI (ADVOCATE)
Office:- 407, 4th Floor, Bluechip Complex, B/s. Vadodara
Stock Exchange, Sayajigunj, Vadodara. (M) 9426306324

(A Government of Andhra Pradesh Undertaking)

APIIC has developed a Mega Food Park under the Mega

Food Park scheme byMinistry of Food Processing Industry

(MoFPI), at Mallavalli (V), Bapulapada (M), Krishna (D)

wherein, a Core Processing Centre is setup, along with

basic enabling infrastructure for establishment of Food

Processing Units with around 28 plots available for

allotment. Parties interested to avail these facilities

established under the park may contact the following:

ANDHRA PRADESH INDUSTRIAL

INFRASTRUCTURE CORPORATION LIMITED (APIIC)

(A Government of Andhra Pradesh Undertaking)
MEGA FOOD PARK, MALLAVALLI (M), KRISHNA (D), ANDHRA PRADESH

www.apiic.in

V. Murali Krishna

Zonal Manager

+91 9848933877

zm.vij.apiic@nic.in

Aseptic Pulping Line ECRC Ripening Chambers with crates and conveyor system for fruit transfer

Fully automatic Aseptic Packing Unit for powders and granules

brick carton filling and packing line

Warehouse Civil Work and Building (Including PEB) of above components

Cold Store Plots for allotment : 28 Nos

For further details on the list of plots please visit :
https://kpi.apiic.in:8443/KPI/apiicfi/VacantPlots.jsp?param=vacz2&
usrzn=ALL&zn=VIJAYAWADA&pname1=Mega%20Food%20Park-Mallavalli

Ch.S.S. Prasad

Engineer In Chief

+91-9505015007

chiefengineer-ap@apiic.in

LIST OF FACILITIES

LAYOUT OF MEGA FOOD PARK


